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A study on marketing factors about types of consumer’s trend;
Living space, car, fashion, hobby, and magazine

Aaed (Hevigeia)
Soo-nyun Kim (Dept. of Multimedia)

ABSTRACT : Consumers in the modern society tend to consider one’s emotional

value and the value-added attributes based on the increase of income and the
changes in demographic structure when they make a purchasing decision. Therefore,
psychological variables such as tastes and preferences affect when deciding
consuming decision. In this research paper, I divided life-styles into four categories

and analyzed them to judge the symbol images of a consumer.
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